
Wild Living Resources

Assisting East African community 
based natural products producers 
access value added markets for 
increased livelihoods creation



East Africa hosts a remarkable diversity of 
natural products producers comprising of 

businesses, CBOs, Co-ops, SMEs, Associations 
and Working Groups.

• Over 80 such enterprises assessed with regards to:
– Sustainable and ethical production
– Processing, quality control and value addition
– Market acceptability and potential



Natural pytotherapies, Alternative 
Herbals,Conservation Foods, House and 

Garden: 
– Forest oils (Shea, occimum, wintergreen), 

Aloes (secundiflora, turkanensis), mwarubiani, 
avocado, baobab, wild silk, mulberry silk, 
Cocowoods, Duom Palm, Leleshwa, WWF 
Good woods, shea, gums and resins, gum 
arabic, Karcade, Moringa, lemon grass, 
Quasil, indigenous leafy vegetables, etc.  



Many are producing naturally East African 
conservation and livelihoods products that 
are resulting in self sustaining livelihoods 

creation and the conservation of the 
natural resources their products rely upon.



All have been supported to varying extents 
by external support institutions.

• Support focused on assisting build 
capacity to produce

• Little, if any assistance provided to ensure 
that products produced can be sold.

• Support institutions (NGOs, Donors) led by 
scientists and academics – little business 
acumen.



Accessing International Markets

• Import/Export Tariffs are generally supportive i.e. ACP, Least 
Developed Country Status, ESPs

• Non Tariff Barriers, however, are highly constraining.
Legislative i.e EU Novel Foods and Traditional Herbal Medicine 
Directives
Health and Safety
Packaging and Labelling
Large margins expected by retailers

• Competition highly efficient/supported/subsidized



Accessing International Markets

• Not a level playing field
• Need to draw on novel products and their 

unique values i.e.
sustainable/ethical/natural

• Need to access premium value added 
conscientious consumer markets



Barriers to Achieving Access to this Market
• Although many achieving good sustainable and 

ethical production criteria certification 
endorsement lacking in many instances

• Trying to compete with competition on equal 
terms

• Not drawing on uniqueness and production story
• Value addition, packaging and strategic 

marketing plans inadequate.



Wild Living was established to overcome these 
barriers by:

• Establishing a marketing brand to access value 
added conscientious consumer markets

• Support producers to improve ethical and 
sustainable production and value addition for 
increased market access.













For more information

www.wildliving.com
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